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YOU  
ARE  
HERE

Use the supplies in front of you to make a poster.  
This poster should have the following elements:  
 
1) Your name & what you like to be called 

2) At visual representation of least one place you have lived.   

3) A picture of something you really like  

4)  A picture of something you dislike  
 
You will be sharing this with the rest of class later. 

Finish up when the music stops

so, now do this… 



WHO  
ARE
you?



Class 1: Visual Interaction Design
Erin Malone          

      emalone 
 erin@cca.edu or erin@tangible-ux.com

mailto:erin@cca.edu
mailto:erin@tangible-ux.com


TODAY

Intro to instructional staff 

Overview of what to expect 

Exercise user interface design 



WHO  
ARE
we?
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About this course

This course presents the fundamentals of language and graphic 
surface design central to the practice of interface Design. Visual 
fundamentals will be explored such as hierarchy, layout, grid, 
line, image, shape, typography and legibility, and how these 
interact and combine in a design that works.  
 
Students will investigate these concepts using a series of 
traditional design exercises and conceptual explorations using a 
variety of tools (e.g. Sketch, Photoshop, Illustrator, and 
InDesign), with particular focus paid to how a user reads and 
interprets an encounter with a given design.  
 
In addition to studying the role that vision and attention span 
play in these situations, the course will touch upon how these 
concepts relate to other sensory input and feedback modalities 
like auditory, tactile, and motion. Projects will utilize canvases 
such as print, screen, web, and mobile devices, with close 
attention paid to their evolution, as well as their strengths and 
weaknesses. 



learn 
by doing



You making 
things

Me 
talking

You making 
things

Me 
talking

first few weeks last few weeks



WEEK 1 WEEK 2 WEEK 3 WEEK 4 WEEK 5

Intro to the class Sketching Typography Continued
Color Theory 
Style Tiles

Brand

Basics Typography Basics
Grids, Hierarchy  
& Responsive Design

Studio: 
Project one: Me App

Design Toolkits

Project One



WEEK 5 WEEK 6 WEEK 7 WEEK 8 WEEK 9

Brand
Studio Time 
Individual Reviews

Designing for  
Multiple screens

Designing for Multiple 
screens

Data Info &  
visualization

Design Toolkits Class Critique Prototyping Mobile Class Critique
Designing with  
Data: Guest Lecturer 
Uday Gajendar

Project Two: Phase One



WEEK 10 WEEK 11 WEEK 12 WEEK 13 WEEK 15

Dashboards Storyboards
Documenting 
visual design

Careers in Visual 
Interaction Design Studio

Presentations

Class Critique
Presenting  
visual design 
Studio

Studio NO CLASS
Class wrap &  
what’s next

Project Two: Phase Two



BASIC DESIGN PRINCIPLES

TYPOGRAPHY

GRIDS & HIERARCHY

COLOR

SKETCHING & PROTOTYPING

BRAND

DESIGN TOOLKITS

DATA VISUALIZATION

TALKING ABOUT & DOCUMENTING VISUAL DESIGN

MOBILE FIRST

PRESENTING VISUAL DESIGN

AREAS OF VISUAL INTERACTION DESIGN & PROJECTS

WEEK

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15

*
You are here

TypographyLayout
Screen-based 

elements
Intro to data 
visualization

Visual design 
as brand

Documenting 
design

Presenting visual 
designColor

Applying design to your project                 Creating visual elements for contextUnderstanding visual design for interaction



Things to know



Classroom Website

28

Google Classroom: ID  294m83z



Review the syllabus

Google Classroom: ID  294m83z



30

Enter text here

two or 
three 

packs of 
sticky 
notes

Copic marker 
Grey or 

pastel color

Paper 11 X 17 
best

Sketchbook 
Spiral 

bound, 
unruled

Thin markers, Pencils, Sharpie, ruler

Tape 
Gluestick

Supplies



Required Books



Visual Quests
theme: motion

theme: friendship

theme: love

theme: inside out

theme: work

theme: blurtheme: icons

theme: thought

developing 
A  

v i s u a l
E Y E



THE RULES

Collaboration 
Participation 
Asking for help 
Showing work in progress 
Creativity 

Video or photography* 
Calls or Texts  
Showing only final work 
Not creating work yourself 
Being late 

* Unless Erin specifically tells you to.



Lots of exercises that help you 
understand the concept so you 
can apply them to your project

1Big 
Project

+



7 Project briefs 
to choose from



By the end of the class you will 
have created:

Brand elements for your project  
 
Mood Boards 
Simple Logo  
Brand Style Guide 
Style Tiles 
Icons for your Project 
 
Visual design layouts for:  
- A simple website home page 
- A simple mobile app home page 
- A simple watch interface* 
                     or  
- An auto interface (for your project) 
 
 
You will select one of the following projects later in the semester. 



THINGS TO 
KNOW ABOUT 
VISUAL 
INTERACTION 
DESIGN

10



PRODUCTS

ENVIRONMENTS

PROCESSES

SERVICES

EVENTS

1 Everything you 
encounter is  
designed



* concept and diagram by Jesse James Garrett - The Elements of User Experience

2 The visual 
interaction 
designer is 
important

Surface



3 Visual interaction 
designer is an 
actual job

but….



4 Interaction Design is

HUGE



Commerce Enterprise

NUI

Voice  
Input/Output

Devices /  
Appliances

Mobile

Screen 
based

Social

Web-enabled



5 Things change

Fast



6 Visual design takes time 
Simple is hard

diagram by jeremy huggins - http://www.jeremyhuggins.com/

http://www.jeremyhuggins.com/


7SF is ground zero  
for what the industry 
will become

5

* image by erin malone photography



8 The web is 95% 
typography

* quote from Oliver Reichenstein, 2006



Enter text here

9 Visual design skills 
are a superpower



10 “Unicorns” are called 
unicorns because 
they don’t exist

* image by Lora Zombie - https://www.threadless.com/product/4480/Unicorn/style,design

https://www.threadless.com/product/4480/Unicorn/style,design


Exercise

Using the supplies in front of you, sketch the following:  

Your favorite mobile site  

Your favorite website 

* You can use your phones and computers to do this



Exercise

Create a poster for the website using the supplies available to you



SHARE


